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Life and Modern Technology
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Modern Retail Business Project
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Business Simulation Game
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Marketing Management Small Business
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Entrepreneurial Marketing
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Writing a Marketing Plan
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Agricultural Marketing
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International Marketing
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Seminar in Morals and Ethics
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Business Simulation Game
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Writing a Marketing Plan
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Loss Prevention and Safety Management
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Service Quality Management
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Sales Forecasting

Anyman ngui wezanud1RyUeINITNeINTBINITVIe MAlA tazITNsneINsal
Uszianvesdoya msdinnzideyaiilTinauazidnaain Jesefiianinade
AImgnAeY i veamsnensal sauamsthraves  nswensal luicuenue

d‘ o 9
L‘W’E]‘]JT]J“]JE\‘ILLQ%W%Iu1!LNuﬂ1iﬁﬁ1ﬂ

% a Y sz'z
msdamsaua

Fashion Merchandising
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Branding in Modern Retail Business
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Seminar in Morals and Ethics
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Modern Retail Business Operations
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